HarvestMaster Logo

COLOR & SPACING LOGO COLORS: STANDARD LOGO COLORS: SIMPLIFIED

To ensure the prominence,

clarity, and visual impact of

the HarvestMaster logo, please
adhere to the following guidelines
regarding acceptable brand colors
and spacing.

e HarvestMaster.  HarvestMaster.

of the HarvestMaster logo are .

the “Solid Standard"” and “Solid : . . . . .
Simplified" versions. Both versions .

may be used in HarvestMaster- :
branded materials with the
choice being left to the designer’s
discretion. Note: Other versions of
the logo, including reversed logos,
are available here: MINIMUM SPACING
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In interest of preserving the integrit 1 1
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of the HarvestMaster brand, it is 1 . . 1
important fo maintain adequate :— —:

spacing around the logo. In

most cases more whife space is
preferred, however, a minimum of
one "H" height’s distance around
the perimeter can be used as a
template.
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HarvestMaster Logo

LOGO VERSIONS

Multiple versions of the
HarvestMaster logo are available
to facilitate better flexibility within
design.

Ofther versions of the HarvestMaster
logo including the versions to the
right, can be downloaded here:

http://www.junipersys.com/Juniper-

Systems-Rugged-Handheld-
Computers/partners/Resources
- Company

- Logos
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BACKGROUND PHOTOS

The HarvestMaster logo may be
placed on top of background
photography as long as the
following criteria are met:

1. Be sure fo use the correct version
of the HarvestMaster logo! In
the “photo” versions of the logo,
the wordmark “HarvestMaster”
will be either black or white text.
Examples of this can be seen on
the right.

2. The logo must either be placed
on fop of imagery that has
been blurred, or on top of an
area within animage that lacks
detail that would otherwise take
away from the logo’s legibility. If
needed, the “Solid” version can
have a slight outer glow (analgous
fo the image) fo help provide
additional contrast. Likewise, the
“Reversed” version can have a
subtle drop shadow applied.

3. Any imagery used as a backdrop
for the HarvestMaster brand
should have an agricultural
theme and be approved by the
Marketing department for quality
and brand relevance.

2015 HARVESTMASTER BRAND IDENTITY

SOLbW/PHOTO

\

HarvestMaster

Note:
The “Solid w/Photo” version of the HarvestMaster

logois ’ only instance where the wordmark

is pure black.

HarvestMaster

Note:

The “Reversed w/Photo” version of the
HarvestMaster logo is the only instance where
the wordmark itself is pure white.



BACKGROUND COLORS

The full-color HarvestMaster logo
should only be placed on top of
neufral colored backgrounds.
Colored backgrounds should be
avoided if possible, however if a
colored background is required
then a solid black or white
HarvestMaster logo should be used
in place of a full-color logo. These
guidelines are intfended fo protect
the integrity of the HarvestMaster
brand and promote consistency
throughout.

2015 HARVESTMASTER BRAND IDENTITY

EXAMPLES OF BACKGROUND COLOR USAGE (NEUTRALS)
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HarvestMaster. HarvestMaster. HarvestMaster.

Note: The full-color HarvestMaster logo is designed for use against neutral background colors like the examples above.

EXAMPLES OF INCORRECT BACKGROUND COLOR USAGE
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HarvestMaster. HarvestMaster

Note: The full-color HarvestMaster logo is not designed for use against non-neutral background colors.

USE OF COLORED BACKGROUNDS
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HarvestMaster HarvestMaster HarvestMaster

Note: Ininstances where a non-neutral background color is required either the black or white HarvestMaster logo should be used.



Brand Typography

USAGE GUIDELINES

Type is animportant element in
consistent brand identity.

The typefaces shown to the right
are the only acceptable typefaces
for use in producing HarvestMaster
brand materials. The following
guidelines should be applied:

Body text should be setin Century
Gothic Regular no larger than 12
points and never smaller than 7
points. Posters, displays, exhibits, or
other large-scale materials may use
larger point sizes as approved by
the Marketing department.

Antonio Bold and Montserrat
Regular are to be used for all
headlines and subheaders in
branded materials.

Use of any other typefaces in
connection with the HarvestMaster
brand must be approved by the
Marketing department.

PRIMARY HEADER
Typeface: Anfonio Bold
Kerning: Optical Tracking: -30

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234367890

........................................................................................

SECONDARY HEADER
Typeface: Montserrat Regular (UPPERCASE ONLY)
Kerning: Optical Tracking: Between 150 & 200

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

........................................................................................

BODY TEXT
Typeface: Century Gothic Regular
Kerning: Optical Tracking: -30

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890



Brand Identity

ACCEPTABLE BRAND &
LOGO COLOR PALETTES

The logo color palette can be seen
in the two examples to the right.
These two examples are the most
common uses of the HarvestMaster
logo and the greens used here are
consistent throughout all versions of
the logo. However, the wordmark
text colors will need to change
depending upon the usage and
environment the logo is used in.

The brand color palette is the same
as the logo color palette with the
exception of only using one green
(panfone 382) as an accent color.
Use of any other green in the brand
color palette is prohibited.

Beneath each color swatch on the
right is a list of common uses for
each color.

LOGO COLOR PALETTE

HarvestMaster.  HarvestMaster.

BRAND COLOR PALETTE

Logo Logo Logo Logo
Accents Body text Body text Body text
Header text Header text Header text Header text
Color flood Neutrals Neutrals Neutrals
Color flood Color flood Color flood

WHITE

Logo

Body text
Header text
Neutrals
Color flood
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HarvestMaster

10 provide even better worldwide service, HarvestMaster IS now

Brand Identity

SAMPLES OF WORK



